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“ O you who believe, devour not your property among yourselves by illegal methods
except that it be trading by your mutual consent. And kill not your people. Surely
Allah is ever Merciful to you.”

v

TRANSLITERATION1
Table 1: Transliteration Table: Consonants

1

Arabic

Roman

Arabic

Roman

ب

B

ط

ṭ

ت

T

ظ

ẓ

ث

Th

ع

ʿ

ج

J

غ

Gh

ح

ḥ

ف

F

خ

Kh

ق

Q

د

D

ك

K

ذ

Dh

ل

L

ر

R

م

M

ز

Z

ن

N

س

S

ه

H

ش

Sh

و

W

ص

ṣ

ء

ʾ

ض

ḍ

ي

Y

Retrieved on 20 April 2015 from http://rotas.iium.edu.my/?Table_of_Transliteration

vi

Table 2: Transliteration Table: Vowels and Diphthongs
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ABSTRACT
In this research explain about the construction of responsibility concept in
Islamic business ethics, and a limitation of responsibility in the relations between
production and consumer. This research including qualitative research because of the
type of data that is presented in the form of verbal data is not arranged in the figures.
The responsibility is an obligation of a person in a bear all the result of
the actions taken and must not avoid when asked for an explanation of his actions.
Responsibility is the micro as well as macro, where is the responsibility given
to itself, the public at large and to the Lord. A limitation of responsibility in the
relation between production and consumer, i.e.: a.) The act or deed is done by a
rational private, b.) The responsibility can only be relevant and required of someone
who does according his free will, c.) The responsibility also requires that persons who
commit certain actions are indeed willing to perform it. Not much difference with
three terms is, in Islam there are also three terms a person subject to liability,
including puberty, namely those who have been able to distinguish between good and
bad. Then the one normal person, i.e. not crazy or mental illness, and the latter has the
ability to carry it out.
The Constructions of responsibility concept in Islamic Business Ethics, i.e.:
a.) The responsibilities related to the status of the Caliph man as God's representative
on Earth, b.) The concept of responsibility in Islam essentially is voluntary and
should not be mixed with forced.
Key word: Construction of Responsibility, Islamic Business Ethics, Producer and
Consumer

xii

