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MOTTO 

 

صمتمن كان يؤمن بالله واليوم الآخر فليقل خيرا أو لي  
 )رواه البخاري متفق عليه(

“Whoever believes in Allah and the doomsday, therefore good talk if can’t 

therefore silent.” (HR. Imam Bukhori-Muttafaq‘alaih) 

 

                       

         

“And don’t follow something that you don’t know. Truly hearing, sight, and 

heart, everything will be held accountable”. 

(QS. Al-Israa 36) 
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TRANSLITERATION 

 

Table of Consonants1 

     

Table of Vowels and Diphthongs2 

Arabic Roman  
 
 

Arabic Roman 
يً a ـَ  in 

 aw َوْ i ـِ

 ay َيْ u ـُ

اءىَ  â ـِي î 

 û (in final ُوّ û وو

position) 

ءىً  an ّـِي iyy,î (in final 

position) 

 

 

 

 

 

 

 

                                                             
1 Tim Penyusun Skripsi, Pedoman Penulisan Skripsi, Fakultas Ushuluddin IAIN 

Walisongo, Semarang, 2013, p. 142 
2 Ibid, p. 143-144 

Arabic Roman  Arabic  Roman 
 ṭ ط b ب

 ẓ ظ t ت

 ‘ ع th ث

 gh غ j ج

 f ف ḥ ح

 q ق kh خ

 k ك d د

 l ل dh ذ

 m م r ر

 n ن z ز

 h ه s س

 w و sh ش

 ‘ ء ṣ ص

 y ي ḍ ض
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ABSTRACT 

 

Keyword:Islamic Mass Communication’s Ethic, Jawa Pos, Pre-election 

News 

Mass media as an institution that live in the community itself is also 

bound by ethical values that developed in the community. Ethical values in 

society by itself bind itself in doing the preaching activities, as a form of 

interaction with the community itself. Mass media to portray its functions 

optimally requires freedom. It must be given the freedom of the press and 

freedom in finding and releasing information to the public. However, the 

press is not necessarily free as free, but bound by professional ethics that 

surrounded it, the ethics of journalism. Ethics is structured as an ideal goal 

once set and directing journalists in carrying out their activities. This 

journalistic ethics becomes the moral and ethical standards for journalists 

and press practitioners to be aware of and adhered. Islamic ethic include all 

of aspect in life, because of it Islamic ethic can be applied in context of mass 

communications ethic. Look at some studies and problem or critic about 

news of politic in mass media, so it’s so important to study about political 

news in the perspective of Islamic Mass Communications Ethic. 

Aim of this research is to know as far Islamic Mass Communcation 

Ethic are used in pre-election news in mass media, especially Jawa Pos 

because Jawa Pos has a market ideology. 

Method that used in this research is descriptive-analyzes it is 

describe and analyze of pre-election news in Jawa Pos on June-July 2014 

edition with Islamic Mass Communication’s Ethic. This steps are process of 

data with describe to get definition completely, so get clear understanding. 

Then, analyze of data use overview of Islamic Mass Communication’s 

Ethic. 

Data was found are pre-election news in mass media Jawa Pos June-

July 2014 edition contain about Prabowo-Hatta 1, Jokowi-JK 5, both 24, 

and other news 8. 

After study about this data, author can conclude that truth 

information in pre-election news in Jawa Pos June-July 2014 edition is 

good. From 38 of news, 35 of news through confirmation from news source. 

Furthermore 3 of news not yet confirm over news source. About justice in 

Jawa Pos was almost fulfilling the elements of justice. In freedom-

responsibility’s element is also positive. And, in the construction criticism’s 

element is still need to improve because from 38 new, only 7 news that 

contain about constructive criticism. 

 

 

 

 

 



xiii 
 

LIST OF TABLE 

 

1. Three Dimensional Mass Communication Ethics ................................................ 31 

2. Material Of Pre-Election News In Jawa Pos June-July 2014 Edition  ................ 44 

3. Number Of News In Jawa Pos ............................................................................ 47 

4. Focus Of News In Jawa Pos ................................................................................ 47 

5. Source Of News In Jawa Pos............................................................................... 48 

6. Dimensions Impartiality In Non-Evaluative ........................................................ 52 

7. Dimensions Impartiality In Non-Sensational  ...................................................... 52 

8. Dimensions Impartiality Of Cover Both Sides .................................................... 53 

9. Dimensions Impartiality Of Balance Quantity ..................................................... 54 

10. Dimensions Impartiality Of Balance Quality  ...................................................... 55 

11. Dimensions Impartiality Of Aspects Non-Opinion ............................................. 55 

12. Dimensions Factuality Through Confirmation .................................................... 59 

13. Social Control In News .......................................................................................  65 

 

 

  

 


