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MOTTO 

 

                         

                          

     

“ O you who believe, devour not your property among yourselves by illegal methods 

except that it be trading by your mutual consent. And kill not your people. Surely 

Allah is ever Merciful to you.” 
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TRANSLITERATION1 

Table 1: Transliteration Table: Consonants 

Arabic Roman   Arabic Roman 

 B ب
 

 ṭ ط

 ẓ ظ   T ت

 ʿ ع   Th ث

 Gh غ   J ج

 F ف   ḥ ح

 Q ق   Kh خ

 K ك   D د

 L ل   Dh ذ

 M م   R ر

 N ن   Z ز

 H ه   S س

 W و   Sh ش

 ʾ ء   ṣ ص

 Y ي   ḍ ض

 

                                                           
1 Retrieved on 20 April 2015 from http://rotas.iium.edu.my/?Table_of_Transliteration 
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Table 2: Transliteration Table: Vowels and Diphthongs 

Arabic Roman   Arabic Roman 

  َ  a   ا، ًى ًَ An 

  َ  u   و  َ  Un 

  َ  i 

  

ي  َ  In 

ا، ٰ،  ى،  َ ā   و  َ  Aw 

و  َ  ū   ي  َ  Ay 

ي  َ  Ī   و  َ  

uww, ū  

(in final 

position) 

ي        َ  

iyy, ī  

(in final 

position) 

 

 

 

 

 

 

 

 

 

 



viii 
 

ACKNOWLEDGEMENT 

حِيْمِ  حْمَنِ الرَّ  بسِْمِ اللهِ الرَّ

Glory to God who created all, to man He gave special place in His creation. 

He honored man to be His agent, and to that end, endued him with understanding, 

purified his affections and gave him spiritual insight. So that man should understand 

nature, understand him, and know God through His wondrous Signs. Glory Him in 

truth, reverence, and unity. The Glorious God who sent Muhammad (PBUH) as 

Messenger, preaching and working in the dim twilight of history. He stood for all 

humanity, orphans, and women, slaves, whom the world neglected or oppressed. And 

he comes to me, bringing the light to lighten the shadow, disclosing the cover of my 

indecision and inspiring me with his love to keep struggling, to win God‘s gifts. 

This final assignment entitled “The Constructions of Responsibility Concept 

in Business Ethics (The Philosophical Analysis of Relations between Production and 

Consumer in Islamic Business Ethics)” for submitted to the Faculty of Ushuluddin 

and Humaniora in partial fulfillment of the requirements for the degree of Islamic of 

Theology and Philosophy department. 

I would like to extend my deep appreciation to all those who have assisted me 

during my graduate studies at State Islamic University (UIN) Walisongo Semarang. 

Best regard to Dr. Abdul Muhayya as caretaker of Ma‘had Ulil Albab, thanks for give 

me inspiration, advice and motivation as well as my father. 

Furthermore, I would like to express my great thanks to Dr. Zainul Adzfar, 

M.Ag as a chief of Theology and Philosophy department who offered and facilitated 

me to find the problem which is proper to be discussed. And also for Dr. Fakhruddin 

Aziz, Lc, Msi as the caretaker in Ma‘had Walisongo who always give me support to 

get more achievement in this program. 

My special thanks go to Dr. H. Nasihun Amin, M.Ag and Tsuwaibah, M.Ag 

as my advisors, who have given me guidance and encouragement. I get benefit 

greatly from their constructive criticism. Additionally, many sincere thanks to go all 



ix 
 

my lecturers that taught and educated me during my studies. And all officials of 

Ushuluddin and Humaniora Faculty UIN Walisongo Semarang. 

Certainly, I also would like to express my special gratitude to my lovely 

mother, Lumchah and all my sisters n brothers who continuously encourage and 

motivate me through their do’a and advices and also with their drudge work for my 

education finance. And especially for my lovely father, Ahmad Dimyati already 

quietly on the side of God Almighty, without your exertion I would not be what it is 

today. 

Last but not least, I would like to thank for my little class, they are Lathifah, 

Lina, Arif, Hajir, Mustika, Baihaqi, Ali. They as my great friends, form their great 

think I get many new knowledge, from their support also finally I can survive in this 

department. And also for my big family in FUPK Sab’ah for TH class that cannot be 

called all arms, which you all always support me to keep my spirit in to finishing this 

work, make my life colour full and always inspire me to do better. 

Generally I say thanks for my beloved friends in Ma’had Al-Firdaus and 

especially for Hj. Mufidah Al-Hafidhoh and KH. Muhibbin as caretakers of Ma’had. 

Actually all of you thanks very much, because without your support I can’t do 

anything. And also thanks for JHQ as my organizations in this University that gives 

many experience and lesson for me. 

Furthermore, I hoped to Allah gave reward in return for a helping hand from 

any parties which could not mention one by one. Jazakumullah Ahsanal Jaza’. 

Amin.. Finally I was conscious of short of this thesis. I beg of the constructive 

criticism for repairing later and I hope this paper could benefit especially for me and 

generally to another person. 

Semarang, November 24, 2016 

The Writer, 

 

 

Emilia Khotimah 



x 
 

TABLE OF CONTENT 

PAGE OF TITLE ................................................................................................... i 

DECLARATION ................................................................................................... ii 

ADVISOR APPROVAL ........................................................................................ iii 

RATIFICATION .................................................................................................... iv 

MOTTO .................................................................................................................. v 

TRANSLITERATION ........................................................................................... vi 

ACKNOWLEDGEMENT ...................................................................................... viii 

TABLE OF CONTENT .......................................................................................... x 

ABSTRACT ............................................................................................................ xii 

CHAPTER I  

INTRODUCTION ................................................................................................. 1 

A. Background ................................................................................................. 1 

B. Research Question ....................................................................................... 5 

C. Aim of Research .......................................................................................... 5 

D. Significant of Research ............................................................................... 5 

E. Prior Research ............................................................................................. 5 

F. Research Methods ....................................................................................... 8 

G. Writing Order .............................................................................................. 10 

CHAPTER II 

BUSINESS ETHICS IN ISLAM .......................................................................... 11 

A. Epistemology Business in Islam .................................................................. 11 

B. Business Ethics in Islam ………………………………………………….. 14 

1. The Definition of Ethics and Business ……………………………….. 14 

2. Islamic Business Ethics ………………………………………………. 20 

C. Business Responsibility in Islam …………………………………………. 28 

1. The Definition of Responsibility ……………………………………... 28 

2. Terms of Responsibility ………………………………………………. 31 



xi 
 

3. Business Responsibility in Islam ……………………………………... 33 

CHAPTER III 

PRODUCER AND CONSUMER RELATIONS IN BUSINESS ………….. 36 

A. The Relations of Producer and Consumer ……………….................... 36 

B. The Rule Of Producer in Islamic Business View ……………………… 39 

1. Production in Islam ………………………………………………….. 39 

2. The Aims of Production ……………………………………………… 43 

3. Producer Behavior …………………………………………………. 44 

C. The Rule of Consumer in Islamic Business View ……………………….. 49 

1. The Rules of Consumer ………………………………………………. 49 

2. Rights and Obligations of Consumer ………………………………… 53 

3. Consumer Behavior ………………………………………………….. 54 

D. The Impact of Relation between Production and Consumer ……………. 55 

1. The Positive Impact of Production …………………………………... 57 

2. The Negative Impact of Production …………………………………. 58 

CHAPTER IV 

ANALYSIS ……………………………………………………………………… 60 

A. A Limitation of Responsibility in The Relation between Producer 

and Consumer ……………………………………………………………. 60 

B. The Construction of Responsibility Concept in Islamic Business Ethics  

View ……………………………………………………………………… 64 

CHAPTER V 

CLOSING ……………………………………………………………………….. 68 

A. Conclusions ………………………………………………………………. 68 

B. Suggestions ………………………………………………………………. 69 

BIBLIOGRAPHY ………………………………………………………………. 70 

 

 



xii 
 

ABSTRACT 

In this research explain about the construction of responsibility concept in 

Islamic business ethics, and a limitation of responsibility in the relations between 

production and consumer. This research including qualitative research because of the 

type of data that is presented in the form of verbal data is not arranged in the figures. 

The responsibility is an obligation of a person in a bear all the result of 

the actions taken and must not avoid when asked for an explanation of his actions. 

Responsibility is the micro as well as macro, where is the responsibility given 

to itself, the public at large and to the Lord. A limitation of responsibility in the 

relation between production and consumer, i.e.: a.) The act or deed is done by a 

rational private, b.) The responsibility can only be relevant and required of someone 

who does according his free will, c.) The responsibility also requires that persons who 

commit certain actions are indeed willing to perform it. Not much difference with 

three terms is, in Islam there are also three terms a person subject to liability, 

including puberty, namely those who have been able to distinguish between good and 

bad. Then the one normal person, i.e. not crazy or mental illness, and the latter has the 

ability to carry it out.  

The Constructions of responsibility concept in Islamic Business Ethics, i.e.: 

a.) The responsibilities related to the status of the Caliph man as God's representative 

on Earth, b.) The concept of responsibility in Islam essentially is voluntary and 

should not be mixed with forced. 

Key word: Construction of Responsibility, Islamic Business Ethics, Producer and 

Consumer 


